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AIR SERVICE 14% - $54,380

CREATIVE DEVELOPMENT 2% - $7,389

CO-OP 1% - $5,250

DESTINATION PUBLICITY  1% - $5,861

DIGITAL 17% - $69,209

GENERAL CONSUMER PROMOTIONS 7% - $380,666

GOLF 0% - $0

GROUPS 13% - $53,296

INTERNATIONAL 1% - $34,223

RESEARCH 12% - $46,152

TELEVISION 21% - $86,022

OUTDOOR/PRINT 2% - $9,862
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AIR SERVICE 7% - $89,067

CREATIVE DEVELOPMENT 2% - $25,483

CO-OP 1% - $10,500

DESTINATION PUBLICITY  3% - $37,416

DIGITAL 6% - $79,631

GENERAL CONSUMER PROMOTIONS 47% - $628,395

GOLF 0% - $0

GROUPS 13% - $175,302

INTERNATIONAL 1% - $12,691

RESEARCH 12% - $133,179

TELEVISION 7% - $86,485

OUTDOOR/PRINT 6% - $75,363
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AIR SERVICE 12% - $638,855

CREATIVE DEVELOPMENT 1% - $66,505

CO-OP 1% - $69,750

DESTINATION PUBLICITY  1% - $67,402

DIGITAL 30% - $1,619,827

GENERAL CONSUMER PROMOTIONS 7% - $380,666

GOLF 0% - $0

GROUPS 7% - $389,364

INTERNATIONAL 1% - $34,223

RESEARCH 3% - $164,890

TELEVISION 37% - $ 1,979,247

OUTDOOR/PRINT 0% - $0
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AIR SERVICE 6%- $1,353,282

CREATIVE DEVELOPMENT 2% - $363,331

CO-OP 1% - $214,500

DESTINATION PUBLICITY 1% - $268,839

DIGITAL 49% - $10,295,659

GENERAL CONSUMER PROMOTIONS 7% - $1,395,043

GOLF 1% - $289,726

GROUPS 8% - $1,579,425

INTERNATIONAL 1% - $161,082

RESEARCH 3% - $672,660

TELEVISION 20%- $4,242,510

OUTDOOR/PRINT 0% - $5,319



Goals

• 5% Increase fall visitors

5% Increase in 1st time visitation

• 20% Increase MYR deplanements

• $150 Created in revenue per marketing dollar invested 

(ROI)



Goals & Strategies
• Increase summer visitation 

following pandemic closures to 

support recovery

• Generate revenue in bookings and 

visitor spending during the summer

• Support air service demand in 

markets where nonstop service 

has resumed

• Stay top of mind with group/event 

planners



The Beach



Tourism + Air Promotion Markets

Tourism Promotion Markets

• 70+ TV markets during 

peak seasons

• National reach via digital 

and partnerships

The Beach



Season Approach

Nonstop Air Markets

Northeast | Midwest Weather

Girlfriend Getaways

Summer 

Family Focus

Late School

Holiday Push

Camping/RV/Outdoors/Fishing/Nature

Canada & Europe

Winter Deals

Valentines Easter

Spring Deals

Camping/RV/Outdoors/Fishing/Nature

July 4th

Beach House Giveaway

Girlfriend Getaways

Late Fall Deals

Weddings & Honeymoons 60 More Days

Boomers | MultiGen

Boomers | MultiGen

Winter Deals

CCMF

Public Relations Pitching, Missions & Spring & Fall FAMS

Millennial Moms & Families



Economic



The Beach



The Beach



The Beach



The Beach



• LEVERAGE COMPETITIVE 

ADVANTAGE TO EXPAND 

MARKET SHARE

VISIT MYRTLE 
BEACH BRAND 

ROLLOUT

LEAD 
DESTINATION 
RECOVERY & 

GROWTH

EXECUTE & 
EVOLVE TOURISM 

PARTNER  
PROGRAMS

EXPAND MARKET-
WIDE DATA & 

ANALYTICS

ENHANCE 
VISITOR SERVICES 
& ENGAGEMENT



Architecture



The Beach



Bringing  people together



Day at The Beach



You Belong









The Beach!


